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Publisher’s Note

You’re not Alone

People will admire super rich entrepreneurs like Bill Gates and Jack
Ma. But people might not know that before these entrepreneurs gain
success, they have gone through various bumpy stages along their road of
entrepreneurship. This experience applies to business of all sizes. Be it a
giant, a big, a medium, a small or a micro business, every entrepreneur will
encounter the same ups and downs. To achieve success, they will need to
make adjustments in their business each time after they fail. They also need
to take proactive actions to realize their ideas. Their success is the result of
numerous trials and errors. Very often, successful entrepreneurship is not a
lone wolf movement. It is team work. Cooperation and brainstorming among
team members help achieve the goals.

This publication is also the result of team work. We hope to develop a
platform to share successful stories of entrepreneurship, to inspire the start-
ups or the early stage businesses, and to promote business culture that will
nurture successful businesses.

Will Sung,

President of
Canadian Municipal Business Gateway
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Forward Signs

Philip Ho’s Formula for

MOVING FORWARD
TEZRIEE=1F

Philip Ho started Forward Signs with
his brother in the mid-1980’s soon after
he moved to Canada with his family.
Philip was by no means an expert
in the sign-making industry. In fact,
before immigration, Philip worked in the
logistics field. Yet, the business was quite
successful as he developed a passion
for the industry. Under the Ho brothers’
leadership, Forward Signs expanded
from a 2,400-square foot workshop to
a 10,000-square foot factory within six
years. In 2010, it further expanded to its
current 50,000-square foot compound
in Scarborough. The company had
literally grown 20 times in its warehouse
capability!

e

B [AEXE BELK - | ME
EREEEFT—12FBM - Forward
Signst EZHHE ho BE=1FBITE
RAGRFIBNE - REL EREPXEH +
f8i%&EForward Signs ' ;@ F A FHIE
EMEFEBHFLESEENLE ' M
HFXRIETHE BRI EHF -

The “potential back-up”
eventually got the job

As Vice President, Philip is charged with
the business growth of Forward Signs. Among
many instances of Philip’s determination and
grit, there was one notable encounter that had
lasting effect on the company. In this instance,
there was company that Philip cold called for
over two years, receiving no response. One
day, with the help of a business associate, Philip
had a chance to connect with the right person
at the prospective business. The manager
unenthusiastically agreed to meet him. He
told Philip that he was 100% satisfied with the
existing suppliers and did not understand why
Philip would not give up on him. However, Philip
did not cave under the pressure. He simply
calmly said, “l could be your potential back-
up.” Those two words touched the hot-spot
of the senior manager, as it reduced his risk
factor. Forward Signs was finally awarded a job
contract.
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“Potential back-up” are the two words that helped Philip win the
business he had been pursuing for more than two years. These two
words were simple, but were forceful enough to show Philip’s passion
and persistence.

: : ROLLSROLLER
Never become complacent e ——— T

In Philip’s opinion, complacency is the biggest common mistake of
an established business. Perhaps that’'s why the brothers use the word
“Forward” in the name of the company. “| remember when we were a
start-up. There was an established sign-maker who told us we that we
were too small to compete with them,” said Philip. In the end, Forward
Signs kept growing, blazing past all competition. “Without forward-
thinking innovation, you will not grow,” explained Philip.

After passion and persistence, Philip would rate Innovation as the
third most crucial factor in Forward Signs’ success. Philip prioritizes
upgrading with the latest technology and materials in the market. He
also invests in state-of-the-art equipment. When Forward Signs was
shortlisted as one of the final two bidders of the stringent LCBO signs
supplier procurement process, it was the site visit that finally made the
LCBO executives pick Forward Signs.
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Passion + Persistence +
Innovation = Success

At the age of 68, one would consider
slowing down. However, Philip is still working
very hard to acquire new business. He sticks
to his tried and true formula for business
success: Passion + Persistence + Innovation
= Success. Philip also believes that expansion
inspires its staff members. “When the
employees see the opportunities, they will
work hard. This is important to the business
growth,” says Philip. This brilliant strategy will
not only keep the company growing, but also
retains staff. As Philip puts it, a company is
not only about making profits, but it is also
responsible for the well-being of those who
work there.
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We are more than just a sign company.
We are your most reliable business J/’J
partner and solutions provider for:

* Signage * Energy savings retrofit
* Decorative metal structures

FORWARD SIGNS INC.

60 Emblem Court, Toronto, Ontario. M1S 1B1
Tel: (416) 291-4477 Fax: (416) 291-4678
E-mail: info@forwardsigns.com Website: www.forwardsigns.com

October’s Vlery Own - Halo Effect Channel Logo

Shops at Don Mills - Piaget - Channel Letter
Glass Panel Pylon Sign
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Branding, Culture and Environment

In a global context, dkstudio speaks
your language through their designs and initiatives

dkstudio: & F 753

AL L

In Canada, dkstudio architects inc. is a
name synonymous with luxury retail design.
From Louis Vuitton to Prada, Chanel to Gucci,
Fendi to Bottega Venetta, Jimmy Choo to
Vince Camuto, dkstudio does it all. Taken
in stride with the speed and complexity
of contemporary life, dkstudio seeks the
dynamic synergy between the time-honoured
tradition of fine craftsmanship and a passion
for the ever-changing flux of architecture and
technology in the 21st century.

RS ESHZTXT
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In addition to an impressive portfolio of retalil
projects, dkstudio has accomplished a wide range
of designs from mixed-use resort hotels in Guam,
to high-end condominiums in Toronto, to corporate
offices worldwide. Throughout the United States and
Canada, extending into the Middle East in Bahrain and
Dubai, and ranging through South Asia in Bangalore,
Singapore, Beijing, Shanghai, Hangzhou and
prominently in Hong Kong, dkstudio and its founding
partners have experience designing in diverse markets
around the world.

dkstudio is a master of balancing in the luxury retail
design industry. While continuing the identity and DNA
of the brand, their designs are also respecting the
cultural context of the region. As Karen Mak, founding
partner of dkstudio, puts it: “We are embarking on a
design concept overhaul for a brand in Asia where the
American concept needs to be reimagined to be able to
speak to the Asian shoppers in their own language. The
shifts may appear subtle but they are an important part
of the brand experience in a local context. And that’s
part of the fun of design!” You will see more gold color
in the China stores than their American counterparts.

Karen Mak and her partner and husband Dmytriy
Pereklita both spent over a decade working in Asia
honing their skills in luxury retail, commercial and
residential design. Each found success separately
before joining forces to create a talented and dynamic
team.

In 2007, Karen and Dmytriy decided to bring their
knowledge and expertise in luxury design to Canada,
founding dkstudio architects inc. with its primary
office in Toronto, and two satellite offices in Vancouver
and Hong Kong. Over the last ten years, the firm has
naturally grown to serve a continually expanding client
base and to continue its commitment to achieving
design excellence.
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Where are we going?

Beyond luxury retail and high-end commercial and
residential, dkstudio is committed to environmental
awareness and action. The profession of architecture is
uniquely situated to drive change in the built environment,
and the team at dkstudio places priority on ensuring
the development of sustainable practices in all that they
do. Leadership in Energy and Environmental Design,
or LEED, accreditation remains a key benchmark
in sustainable design, and dkstudio has pursued
accreditation for Prada and Chanel stores in Toronto.
Beyond LEED, there are a multitude of elements to
be considered in designing sustainably, for instance,

a current project in the office for a 20,000-square

foot residence on a greenfield site will be nearly self-
sufficient, incorporating photovoltaic panels, on-site
septic system and a large storm management cistern. In
addition, dkstudio’s own office building, currently under
construction, will be powered by solar energy, feature a
green wall, and will incorporate social environmentalism
through biking infrastructure such as storage racks

and showers, that will encourage the team members to
take more sustainable transportation options on their
commutes.

CMBG 10
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Project Spotlight: Torus Office

dkstudio was commissioned by the owners of an
exclusive, privately held hedge fund in Hong Kong to
design its new offices as part of the company’s relocation
to Central, the prestigious business district of Hong Kong.

The design of the office is based on a stylized “torus”
or wheel parti. The perimeter of the torus is made up of
all the rooms and functions of the office located on the
edge of the office. A central glass corridor with curved
glass corners wraps the inside of the torus and connects
all the rooms, enveloping the curved formal conference
room which becomes the jewel in the crown of the office.
The perimeter rooms of the office are clad entirely with
renewable Italian walnut on the floors and ceilings while
the void in the torus - the curved corner corridor - is clad
with flamed Basaltino flooring.

Design features include the use of double glazed walls
with air cavities and isolation detailing for all partitions to
achieve an elevated level of acoustic privacy between
all the rooms and functions of the office. Technological
innovation was paramount in this design, utilizing
switchable glass which can become utterly opaque or
entirely translucent at the flip of a switch, allowing for
complete privacy as well as opening to light and views.

The vision of the office being a cultural, social and
professional environment was fully realized and the
design excellence for this project was recognized with the
“2015 Canadian Interiors: Best of Canada” award, as well
as being shortlisted for an international design award.
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One Piece A Day

Perhaps the best example of dkstudio’s
sustainable innovation is the invention of an app,
called One Piece A Day. Designed and implemented
by Dmytriy Pereklita, the app encourages
environmental stewardship through social media.
One Piece A Day encourages its users to pick
up a piece of trash from the road-side, park or
beach, take a picture to document it, and then
dispose of it properly. Additionally, it is a tool for
awareness, educating users about biodegradation
and the impact of trash on our oceans, landfills and
atmosphere.

The inspiration behind this initiative is one of the
most wonderful constructions of the world — the
Great Wall in China. Dmytriy saw a pile of garbage
on the slope when he leaned over the wall. The
sight inspired him to do something for the sake of
helping the environment.

One Piece A Day is just one of the initiatives
taken on by Dmytriy and dkstudio in the pursuit of
a more environmentally sustainable future. While
maintaining their commitment to excellent luxury
retail design, they are expanding into fresh design
ventures that can utilize their invigorating and
thoughtful approach to the built environment.
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Project Spotlight:
Saskatoon

dkstudio partnered with Forward Signs for the design
and build of a comprehensive signage package for the City
of Saskatoon Civic Operations Centre. The new campus
includes a 450,000 square foot Transit Operations Facility as
well as a Snow Management Facility which can hold as much
snow as the equivalent volume of 400 Olympic swimming
pools. Inspired by the prairies and its expansive sky, as well
as the picturesque city with the South Saskatchewan River
running diagonally through it, dkstudio designed a signage
concept which provides a fresh identity for an innovative
establishment. Dynamic blues, greens, and purple add
vibrancy to the technically functional spaces and clarify the
wayfinding system. Simple yet sophisticated curved shapes
unify the signage design.
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ONE PIECE A DAY

every piece counts for a healthier planet
gXEE—(Fhiik, i&—4 HE R Bk

Our cities, parks, forests, beaches, oceans, rivers, & streams: our planet free of garbage,
FOREVER!! Take action to Clean the Planet with #0nePieceADay, the App that inspires
everyone to pick up one piece of trash a day, take a photo, & dispose responsibly.
e, R, FK, VM, BF , TRIRE ; SR EoxiTigh
LItk , HEPIWRGSiG1TE). EF #0nePieceADay RFEtEs , RER EH; , &%

B ABXIERE—{4hR , AREMLEFEREY.

n a dkstudio architects environmental initiative

https://www.facebook.com/OnePieceADay1/

(donepieceaday1
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Entering 10" year, Results Advertising operates a full service marketing, planning, and

= production house. Services include television/radio commerecials, corporate video productions,
Etﬂ§ﬁ$ Eggﬁ_t aﬁﬁﬁ ﬂ“ Mﬂj event planning, digital & social media, design & creative, media buying and much more.
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CANADIAN . B
MUNICIPAL Connections. Opportunities. Greatness.

SR Carewar, HIRR B T

International businesses sometimes require international I KR 7R 4542 2 0 i ST o R B B
partnerships. There are many opportunities for Canadian AR LL D HLIE Ak KL e ik Pl - mEAFIRZ
entrepreneurs to team up with business partners in China A EREPFEMSLAEE - -2y R
to make a wider spectrum of business operations. Yet, % BRI A 2RI BB M > W TEL
it is also challenging to make proper business matching. T )AL > il dn &k e 07 1) ~ A BXURS ~ U A
Development direction, managerial style, cultural [~ MBS SR % > YRELES A RIE
understanding, financial strength and capabilities are all A S
factors to be worked through among partners so that a B AR B K2 A8 2 1 IX B4l K5 18l Y
successful synergy happens. TNERIRPRESTAE 0 > R ERED B

Canadian Municipal Business Gateway, or CMBG, is R ax S6 [ HE om0 Ak 2T IR A A o AR U D
an organization that seeks to mediate this difficult but REAE T B 10 52 R AR AR Ml - 3, o 5 8 1 el
rewarding process. Founded by five entrepreneurs in the oo MM E X TAER ZRA VR ER > FEA
Greater Toronto Area, CMBG is a business matchmaker. Wi A4S Bt FUE RPN > R SR Bk E R B

We specialize in matching up qualified prospective Y5 REF G CIHT > FERTZIRAR T S UK
Chinese partners or investors to Canadian companies. SFHFOTEN =S RSTT AT -

our CONNECTION to the world
your OPPORTUNITY to prosperity
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As a business matchmaker, CMBG needs to be sensitive MEREGRZ AR > NIZTE H E SO
to the ever-changing business world. We need to think Mg — WAL - AR O UriE A B R IRS
outside the box amid the trend of economic globalization. (2SI N o 4 7 £ 3 1 R SN EE N Y =
We need to be flexible, innovative and active in looking Al o [FIAESD > AR E AL IR 22 O b E A B9 TE N
As we are entering the Industrial —t+—itE R TR {4.0 for creative ways to reach out and tap into the evolving FRFEEF 2 -

Era 4.0, entrepreneurs will discover EERMOHERE  FAEESR markets for products and services. Pt R A B B o ARl ) 0135 AT LA

a lot of challenges as well as o EEEESE  RLBELE Many renowned Canadian brands should go international ﬁ\iﬁiﬁ*tbﬁ/l\” =i ﬁj‘?—%?ﬁ&?&ﬁi%ﬁ'ﬂ > J?z"

opportunities. Thanks to the wide o B S SRS and land on China or Asia for its excellence and integrity. AR HE LR X 25 > Al T AR B ATT R Y BE

influence of the internet and the = i = ': CMBG devotes its efforts and resources to act as a bridge U5 > SCHUAATH AR B AR -

automation of manufacturing, ﬂﬁ#ﬁi;ﬁ%fﬁ)ﬂ ’ ﬁf"ﬁ for the local businesses to reach out to their counterparts in

international transactions through o MEUWRME » XS - China. Reciprocally, CMBG helps the Chinese investors to

joint-ventures, mergers and HEBE - seek investment opportunities in Canada.

acquisitions within industries in CMBG is also a business incubator. It is a platform and

Canada and abroad are expected to a hub where entrepreneurs share, interact and exchange

be robust. ideas. Through the network of CMBG, entrepreneurs will be

empowered to realize their business ideas while acquiring
the resources they need.
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Successful Events since
the launch of CMBG

CMBG B

+ February 24th, CMBG Chinese New Year 2015

« June 20th, Waterloo Tour 2015

+ August 9th, Prince Edward County Visit 2015

« June 10th & 11th, Business Explore 2016

2014

+ February, CMBG Annual Dinner 2014

2R ¥/ CMBGRAFBE

+ October, Whitby and Clarington Visit 2014
108 AL RFERBFR 0o |

+ May, Arranged a delegation led by the Deputy Head of
Chang Ning District, Zhang LianCheng to visit the City of

Vaughan.

58 RH KT REIXKKERERNERE S0
FBUFE BRI 0ot

2015

+ February 22nd, Burlington Meeting 2015

28228  EARTHE RLBE 0, :
28248  HZNHBERAKFEFE

68208  ¥NBHAD LK - SEEEHA
BT TARIEI O ;
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2016
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2017

« January 13th, Biz-Net Seminar on “The Limitless

Opportunities, Near & Far”
1R138 » %7 [BHERR] ALIRFEH TS

« March 25th, supported “Carefirst 2017 Young at Heart

Charity Gala”
3A25RH - ) [EEZ&

« April 11th, seminar on “Environmental Issues & Future

Opportunities”
48118 » 27 [TMREWLE] Hive

+ May 5th, Burlington Business Tour

5A5H  # P BERUWHESKREA

« August 2nd, meeting with Henan Investment Group

8A2H » SERAEHALE

« September 16th & 17th, Stratford Tour

9B16BR17H » ATEHE— B BFESERH

« August 3rd, meeting with Shangdong Business Group

8A3H ' 2B ILFRHH

+ October 4th, CVG-CMBG EXPO, “Natural Health & Organic

Products - Business Opportunities and Challenges”
10848 » 27 [RAREREN M - Bl
T
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EXOCLOUD

Beyond
Cloud Serviges

T ERM=LE, BNERREMES

Let the Professional Work for You

LANDSTIIRS 3G0 s
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Tel 905.707.1188  Info@landstars360.com

Fax 905.707.8080 @ 360 HWY 7 E., Unit L1, Rich d Hill . .
Virtual Desktop File Sharing Portal Virtual Server o At ehmena www.landstars360.com
Windows 7/8.1/ 10.1 Secured & Managed Windows 2008R2 /
Professional Available Cloud File Server 2012 Available
EXOCLOUD FEATURES R/RK Incorporation Accounting/Tax Services Business Consultation
/\ =) A ) > ) )
NTh 4 U . By
Microsoft Exchange Disaster Recovery EXOCLOUD M&K CPAs LLP
Server Hosting as a Service Protect
Team Collaboration Platform for Ultimate System Backup and Complete Security Solution for M&K CPAs LLP.is a Toronto basedprofessional M&K CPAs LLP R—St7Ein& K2 RmgE e,
Multiple Devices Business Continuity Solution Personal and Business accounting Limited Liability Partn_ership‘ wWhich is’ . & %g{@gﬂjﬁ:tp—‘lgﬂAﬁ}ﬂi (ﬁ]}ﬁ—",—‘iﬁ:Aﬂ(/\
' ¢ A YTV W) Iz = IKAE
registered with/Chartered Professional Accountants, L)oo RSEEaSE:

Ontario, Canadal We specialize in;

AR BBEINER, NEAEEMERANLE [

* tax advice-and planning for residents and non- ~ SBAPESERLM mEXEHESER] B
residents who want to-migrate or establish business in LW MTHR)
Canada / |

kgl FHE ) K&

*business consultation in merge and acquisition

Our Partners * serving diversified communities who speak English; *PVINE, WEEMT RiFRESINE K& R oo
: Mandarin and Cantonese. ' X
B® Microsoft vmware TeraGo solarwinds —
Chartered Professional Accountants Registered Immigration Advisor Exempted Market Dealer
RS AT 1] : BRI GX G AF

647.947.2838 | Email:infoeexocloudca  WWW.ExoCloud.ca

www.mkcpa.ca info@mkcpa.ca
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“It was the vision of my boss. He told me BA Kz HYehBraty TR E AR
that land is limited, but population growth AR AE £ 5 DX J7 SR TS5 K R B
has no limit,” said Wayne Chan, Remington 440708 S Warden s —H 14 Hb - &
Vice President of Commercial and Residential 20064F > Remington  Group'E i EHLiX
Properties. This belief led the visionary Rudy J 24808 WA T AR il — NS — R BT
Bratty of the Remington Group to bank his money ik
in the land in Markham. Land was cheap back A HEJTER T H 0 (Downtown Markham)
a generation ago. Remington soon purchased a EAFALXA > BEE R — DR —%
vast piece of land that is now becoming the most ) e AL B TRk o J LIS I R Y e
booming part of the City of Markham. ALy (HIR N XL > FAZ ARSI

T2 oK 8 00 2 R 4 LA [ i 7 19 0 4
J& R T 44 T~ B EAL
T RER > #EFE S AR K Patrick
AmiotHIFE il o FFE A TEFS B B ) X%
B S SCRRIE N - s AT E o R
MK B RIS AN R B 2 M2 5 SL &
A5 N AL T AR R 5 > AT B
31 © Remington  GroupZ I AT
ARHLTT EARIUE > AR B T T O
I3 B — A 72 R ALIX

J7 R FpC AT DA R R T T E
K 19 B 5 Bratey B WK o ASKAE
Steelest AL BT HRTT » — 0] HJg2 LR
FEIX > IR 20X B A= A8 —

the company behind the stylish Downtown Markham

Remington Group — 0l E =) J7 £8 1 7 /0

It was 1970’s. A suburban area BEFLit8t+FERKBES®E
30 kilometers north of downtown EHEAN BEFYIMANMER
Toronto known as Markham was R¥E  HFEFMHIRXEARTH
mostly farmland and marsh. In BRHOEHB—F EEALTERREK
2017, a lot of farmland and marsh D" AR—E ST -HNES
has gone. With the coming of the X » SteelesHLUILBRSHBERR
latest lifestyle centre Downtown Tk RRENEEARITERER

Markham, the era of Ma.rkham —EESREEAE  XERE [H N ER PN N ¢ A S ]
as a bedroom community can EPIiE T Remington GroupBl7p A [y > TR AL XA T 2R LR & A
be declared ended. The force Rudy Brattyf9iEl : sbkE - 8 MK o

behind this transformation is the AOEETR o
Remington Group.
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Encouraged by the late Mayor of Markham, Don
Cousens, Bratty began the ambitious $4 billion, 243-acre
Downtown Markham project in 2006. In seven more years
from now, that is 2025, the whole development project will
be completed. By then, Downtown Markham will become
a self-sustained new urban destination of homes, shops
and office space. It will house 7,000 — 8,000 families in
the condo towers and townhouses. It offers thousands
of job opportunities. At least two Canadian corporations
have made Downtown Markham their national head office
locations. Downtown Markham will even feature a university
—the York University York Region campus.

But it is not just a community where people live, work,
learn and shop. Remington is making Downtown Markham
an inspiring place.

At the heart of the community is art. A carousal,
named Pride of Canada, sits right at the entrance of the
community. It is made of recycled metal from across
the country and is a one-of-a-kind merry go-round of 44
rideable sculptures by artist Patrick Amiot. The $25-million
public art program features sculptures in the building
lobbies, exhibits in the parking garage, and sculpture
integrated into a building. After all, Downtown Markham is
about creating memorable experiences.
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One of a Kind Community Hub

Further south of Downtown Markham, at the border with
City of Toronto, the Remington Group is turning its prime
retail property, the Market Village, into a contemporary
lifestyle hub.

A well-known landmark to Greater Toronto Area residents,
both Chinese or non-Chinese, the Market Village is a go-
to location for everything Asian. After three decades of
standing at the busy north-east corner of Kennedy Road and
Steeles Avenue in Markham, it's time for it to say good bye.
The shopping mall will undertake a 360° facelift. By 2021, it
will be reborn with a new name and a modern style. Tenants
started moving out in the summer of 2017, and by early 2018

when all tenants are gone, Market Village will be demolished.

Construction work of the new Remington Centre will begin
immediately.

On top of the 800,000-square-foot retail floor space, the
Remington Centre is well positioned to be an epicenter
of arts and culture in the community. The large-scale
360-degree stage with multi-storey wraparound viewing
capabilities is ideal for music events, dancing performances
or commercial exhibits. The outdoor performance stage will
play host to a variety of events and shows.

This mini community, or Milliken Downtown as Mr. Chan
describes it, is also home to hundreds of families. Two
residential towers at the south-east corner of the Remington
Centre will punctuate the skyline with chic and sophisticated
architectural style.
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Mission accomplished

For almost three decades, Market Village has been an icon
of ethnic Chinese in the Greater Toronto Area. When it was
built in the late 1980’s, it was never meant to be a Chinese
mall. It had 9 buildings and mirrored the setting of a country
farm barn, with a stable and live horses. But, over time, it
was gradually turning into a small scale Chinese mall. So,
in the early 90’s, the builder, Cedarland Properties Limited
(owned by The Remington Group), transformed the mall into
a Chinese mall and since then, it became a daily destination
for many Asian people for grocery, dining, clothes and so on.
Despite its status as the major Chinese shopping mall in the
GTA, it was challenged by the newer adjacent Pacific Mall
opened in 1997. However, the two malls co-existed ever
since, and they had literally transformed the Kennedy Road
and Steeles Avenue corner into a must-go destination for
people from all ages, all walks of life and all ethnicities.

With the ever-changing trends and demographic growth,
Market Village is finally ending its mission and giving way to a
newer, bigger, and more dynamic complex of homes, offices
and shops. But the show must go on. The world is waiting for
the next annual Chinese New Year show to appear on the
stage of the new Remington Centre.

A0 3 3 11X
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Green Future

These two communities have a very important

common feature: Green.

When the Remington Group announced its
ambitious Downtown Markham development
project in 2006, they had committed it to be
a community of LEED standard buildings and
with strategies to promote environmentally
friendly living. LEED, or Leadership in Energy
and Environmental Design, is a rating system
that is recognized as the international mark
of excellence for green building in over 160
countries. Canada is one of the countries
embracing the green practice.

Many residential and commercial buildings
in Downtown Markham have already been
awarded the LEED Gold status. The 72 acres
of natural and landscaped green spaces within

the community are part of the largest urban park

in North America, the Rouge National Urban
Park, making nearly endless opportunities to
explore the outdoors while enjoying the sizzle
of an urban centre aglow with activity.

The Remington Centre project also works
in harmony with the site’s surroundings to
utilize the maximum amount of natural light,
and geothermal heating and cooling. The
roof extension features will help shade the
building, reducing air conditioning needs as
well as the centre’s overall carbon footprint.

“Thinking outside the box” is the headline
of a news story about Rudy Bratty when he
received the Lifetime Achievement Award for
his contribution to the Canadian real estate
landscape at the 32nd annual Building,
Industry and Land Development Association
Awards in 2012. Innovative and visionary,
Mr. Bratty is indeed a legendary community
builder.
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Du - Architecture&interior Design

Live the Remmgton

7o

Comfortable yet fun, exclusive yet connected, relaxed yet vibrant,
these are just a few special qualities of the Remington lifestyle.

The Remington Group has been part of Markham for over 60 years. Y 4\ ﬁ u ‘ A
This may well be the reason why we share such similar DNA. u I l“ nll

Welcome to Markham. Welcome to Remington.

MR AC{TRAERRITERAE
P E - ﬁf‘iiﬁﬁﬁjllrhzxﬁ KE=-BERE=-F X XE?2
www.du.design
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Centre

downtownmarkham.ca remingtongroupinc.com remingtoncentre.ca
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New Media Television
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www.nmtv.ca

Home, is always there with you,
through the good times and the bad

s o LG RI D N (647) 281-8666 (= (416) 273-2373 LANDSTARS
S 0 | u T | ons u solgridsolutionsinc@gmail.com
www.solgridsolutions.com ® 3035 - 3660 Midland Ave., Toronto ON M1V 0B8 e =
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To every one of us, our home is our safest F ' WNTFEIMARAERRSHBRE
harbor, a place we cherish the most. As we HBEEIMNTHOBEFNRBSHNT - KR
all know, Canada is a country of immigrants. B MEXENTEBREZR ' EEXKHER
People of different religions and cultures ZWBWFARAESHER - AW TFINEXAT
gather here. For that, a home is even T EREEEMESRNEN -
more significant in the eyes of a Canadian.

Landstars 360 Realty Brokerage Inc. is a LANDST 3:£‘RS G0 2us
company with a skilled and experienced team

of real estate agents, and their ultimate goal is = O E A 5
to help customers find a house which they can

Sustainable and Clean Future -
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Conrad Leung is a real estate agent
with Landstars 360. He was drawn to the
company by its loyalty and honesty to
customers.

One Saturday afternoon, a newly
immigrated couple walked in to the
office while Conrad was working. Often
it is difficult for real estate agents to find
time to accommodate these “walk-in”
customers. Nonetheless, Conrad put his
work aside and welcomed the couple. After
understanding their situation and needs,
Conrad gave them his professional opinion
and advice on finding a suitable property.
His sincere and caring attitude made them
feel at ease and extremely welcomed.
Following the initial meeting, Conrad
continued with his great service by actively
exploring and negotiating the perfect
purchase of a house for the couple. Thanks
to his hard work and dedication, the couple
experienced a smooth transition period
of their immigration, and is now living in a
beautiful house of their own.
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Conrad describes himself as more of a life
consultant than a real estate agent. Not only does
Conrad fulfill his clients’ housing needs, he also
provides guidance and advice on everyday life
issues that the clients may have. Here in Landstars
360, all agents are equally helpful and sincere to
their clients as Conrad, making Landstars 360 a
company that everyone can trust and rely on.

Conrad is happy to see that both his son and
his son’s girlfriend are working hard to join the
Landstars 360 team. The company is full of
experienced veterans who can guide youngsters
along the way. The management team promotes
and maintains a home-like atmosphere for all agents
and staff, providing them with an environment for
innovative ideas and creativity. It treasures their
opinions and views, and believes they pave the way
for the company’s bright future.

Home, is everyone’s safest harbor and shelter.
The goal of every Landstars 360’s member is to find
all customers the house of their dreams.

CMBG [EZ3
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Landstars 360 Realty Brokerage Inc. (known as
Landstars Realty Inc. when it was created) was
established in 1988 with only seven members to start
with. Its talented founders strove to explore various
opportunities for the company, making it grow fast. At its
peak, Landstars attracted 170 sales representatives and
supporting staff members.

In the early years, Landstars specialized in raising
capital for property development, selling and managing
properties. The economic recession starting in 1990 in
North America gave a severe blow to the real estate
market. Many renowned developers and real estate
agencies of all sizes were eliminated by the frenzy. The
property market was devastated, with people having
negative equity everywhere.

Crisis creates opportunity. The transfer of sovereignty
over Hong Kong in 1997 led to mass immigration in the
‘90s. Landstars saw this as a great opportunity. Teaming
up with the equity capital from Hong Kong and Middle
East, Landstars participated in building a series of Hong
Kong style shopping plazas and commercial buildings
along Highway 7 of Richmond Hill.

In the mid-‘90s, Landstars joined the prestigious
Century 21 Real Estate Franchise System. The
company provided its sales representatives with
professional training, detailed materials and information,
plenty of image advertising and promotions, as well as
efficient administrative support. With the company’s full
support, its team had won many awards presented by
the Century 21 Real Estate.

In 2012, Landstars left Century 21 and renamed as
Landstars 360. Its mission is to promote the company’s
strategic direction towards the Greater China, and act as
a guide for property investors in Canada and China.
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Come for the shopping. Stay for the play!
WOODBINE

Located 5 minutes away from the airport,

Woodbine Centre has over 150 shops, services, eateries
and a movie theatre to choose from as well as
Fantasy Fair, Ontario’s largest indoor amusement park!
For more information call 416-674-5200.

Monday — Friday: 10am — 9pm
Saturday: 9:30am — 6pm
Sunday: I2noon — 5pm

Rexdale Blvd. & Hwy 27

£ CENTRE

AND FANTASY FAIR

SHOPPING’S NOT THE ONLY ATTRACTION

woodbinecentre.ca
fantasyfair.ca
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Intellectual Property & Business Law | Patent & Trademark Agency Services
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ChoiTechAndLaw Professional Corporation
Blackwood Centre, 555 Legget Drive, Tower A, Suite 304, Ottawa, Ontario, Canada K2K 2X3

www.ChoiTechAndLaw.com

For more information, please contact: | V40 %5 #, 18 Breg -

'_- AMELIA CHOI | % 3 35
e J.D., B.Sc., M.Sc. (Computer Science) | il - o i 27 - e i i -
Founder and President | 8GN~ B
Barister & Solicitor, Trademark Agent, Notary Public | £ - i bR fREE A AEA
Telephone / HLi%: +1-613-777-1088 ext./ 7311 101 Mobile Phone / F#L: +1-613-663-3409

Email / HHE: amelia.choi@ChoiTechAndLaw.com  Facsimile /f55L:  +1-613-777-1087

Areas of Practice: N i

« Patents « TR

* Trademarks * B

« Industrial Design « SN

» Copyright * hiAY

« Domain Name R4 RIS R

« |P Licensing and Technology Transfer HIRPAOF e ISR R iL
« IP Portfolio Management & Strategic IP Counselling < &R SR SE#

« IP Litigation  HIRF=AORIA

« Other IP & Business-related Legal Services B RARF= AR LA A ER S
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Canadian Municipal Business Gateway
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Our Connection to the World
Your Opportunity to Prosperity

Contact us today for future success
www.cmbgateway.com info@cmbgateway.com




